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Marketing Campaign Details 
 
Introduction 
The University of Cincinnatiüs Electronic and Information Technology (EIT) Accessibility Program was 
created in December 2014 to address the resolution agreement with the U.S. Department of Educationüs 
Office of Civil Rights. It is designed to move us beyond eAccessibility compliance toward a universally 
designed web and eLearning experience accessible for all individuals. 
Ú

Barrier 
The Electronic and Information Technology Accessibility Program name is too long to comfortably 
incorporate into written and spoken communications. Additionally, the name does not clearly convey the 
purpose and intent associated with the program. 
Ú

Solution 
The Electronic and Information Technology Accessibility Program will run a contest among UC faculty, 
staff, and students (UC Community) to rename the program. 
Ú

Objectives 
● Rename the program to more clearly reflect our objectives. 
● Shorten the name so it is easier to use on communications. 
● Promote awareness about the EIT Accessibility Program. 
● Promote awareness about eAccessibility. 
● Lay the groundwork for advocates for the program. 

Ú

Measurements of Contest Success 
● Name is short but appropriately descriptive of the program. 
● UC community becomes aware of EIT Accessibility Program and its purpose. 
● UC community becomes aware of eAccessibility. 
● Gain new community interest in eAccessibility and the EIT Accessibility Program. 

Ú

Value 
● Build community ą By allowing UC faculty, staff, and students to name the program, we are 

creating a community around the program. The program will need university-wide support to 
incorporate eAccessibility into the culture. 

● Personal Connection ą Through the contest and its promotion, the UC community will become 
aware of who to contact in case of questions, making the program more personable. 

● Increased engagement ą the contest will generate excitement and engagement for our university 
community either through participation or by being invested in the winner. 

Ú
Ú Ú

 



 
 

Judges 
● First Round (Judges) ą IT@UC PIO/EIT Communications Advisory Team 

o IT@UC Public Information Office - Narrowed down choices to top 20 
o Program Communications Advisory Team ą Narrowed choices to top 10 

● Second Round (Voting) ą UC Community (enrolled or employed) 
o UC community (students, faculty & staff) voted on top 5 choices 
o Narrowed choices to top 2 

● Final Round (Judges) ą EIT Accessibility Program Executive Sponsors and Steering Committee 
o Nelson and Debra chose the winner  

 

Contest Criteria 
● Originality ą Is this the only name of its kind? Do other programs exist with this name? 
● Fits with UC Brand ą Does the name go well with the image of UC? 
● Appropriateness to theme ą Does the name reflect eAccessibility? 
● Audience appeal ą Is the name interesting? 
● Accessibility ą Is the name easy to understand by all audiences? 

Ú

Communication Plan  
(Links to headers within this document) 

● Naming Contest (January ą February) 
o First Round ą Name Submissions (January 8th ą 27th) 

▪ All traffic was driven toward the program website homepage 
▪ Submissions were gathered via SurveyMonkey 
▪ Contest advertisements distributed via:  

● Email (program members, executive sponsors, steering committee 
members, and key communicators) 

● Digital displays (UC students/faculty/staff) 
● Social media press kit (UC communicators) 
● Social media campaign (UC students/faculty/staff, public) 
● E-Currents article (UC faculty/staff) 
● Program Website (public) 
● Blackboard (UC students/faculty) 

▪ First round submission results: 146 individuals submitted suggestions for the 
name; ranged from one to multiple names per submission 

▪ Submissions narrowed to top 20 by UCIT Public Information Office Employees 
▪ Top 20 names narrowed to top 5 via voting by an advisory communications 

panel through a SurveyMonkey survey 
o Second Round ą UC Community Voting to narrow Top 5 to Top 2 (February 5th ą 11th) 

▪ All traffic was driven toward the program website homepage 
▪ Votes were gathered via SurveyMonkey 
▪ Voting advertisements distributed via  

● Email (program members, steering committee members, executive 
sponsors and key communicators) 

● Digital displays (UC students/faculty/staff) 
● Social media press kit (UC communicators) 
● Social media campaign (UC students/faculty/staff, public) 

 



 
 

● E-Currents article (UC faculty/staff) 
● Program Website (public) 

▪ Second round voting results: 258 individuals voted 
▪ Top 5 names narrowed to top 2 

o Final Round - Executive Sponsor and Steering Committee member vote (February 13th ą 
16th) 

▪ Link to survey emailed to Executive Sponsors and Steering Committee 
▪ Final round results: 14 individuals voted (25 invited) 
▪ Winning submission endorsed by Nelson and Debra 

● Naming Contest Reception (March) 
o Reception Invitation/Advertising (March 5th ą 22nd) distributed via: 

▪ Outlook Calendar Invitation (program members, steering committee, executive 
sponsors) 

▪ Email reminder via SharePoint (program members) 
▪ Digital displays (UC students/faculty/staff) 
▪ E-Currents article (UC faculty/staff) 
▪ Program Website (public) 

o Naming Reception (March 22, 2017) 
▪ Two Breakout Q&A sessions in the morning with keynote speaker Luis PÊrez 
▪ Award Reception in TUC Atrium 1-2 pm 
▪ Final E-Currents article written with winning name 
▪ Created talking points document as a guide 

Prizes 
● Winner ą the individual who submits the winning name will receive a Grand Prize iPadMini and 

recognition at a Naming Reception (March 22, 2017) Sponsored by UCüs Provost Office 
● Raffle ą winner drawn at the Naming Reception  

o All entrants and reception attendees will be entered into a drawing for an iPad mini  
 
Official Rules 

● Contest will be open for entries January 8rd through January 28nd, 2017 
● Only current UC faculty, staff and students may enter 
● Contestants may enter as many times as they wish 
● Contestants must submit their entries online (SurveyMonkey) 
● Entry must include Program Name submission, Entrant First and Last Name, email address, and 

submission 
● Entries must not contain illegal content, profanity, obscenity, discriminatory, or disparaging 

statements or content that violates a third partyüs rights 
● A panel of judges will review all eligible entries received and select the winners. The decisions of 

these judges will be final.  
● In the event of a tie between entries, the tie will be broken by an additional judge who will judge 

the tied entries based on the official criteria. 
● Prizes are limited to winning entry. In case of a tie, a raffle will determine the grand prize 

recipient. 
● By entering this contest, you agree and/or understand: 

o To abide by these official rules 
o That decisions will be final and binding on all matters related to this contest 

 



 
 

o The EIT Accessibility Program may use your proper name and state of residence 
online and in print, or in any other media, in connection with this contest, 
without payment or compensation to you, except where prohibited by law. 

● By submitting your entry, you 
o Are granting us an irrevocable, royalty-free, worldwide right and license to: (i) 

use, review, assess, test and otherwise analyze your entry and all its content in 
connection with this contest; and (ii) feature your entry and all its content in 
connection with the promotion of this Contest in all media (now known or later 
developed); 

o Understand that you will not receive any compensation or credit for use of your 
entry, other than what is described in these Official Rules 

 

Timeline 
Week  Tasks  Responsible 
15 weeks before 
Dec 4-22, 2016 
Jan 3-7, 2017 

Choose Reception Venue 
Initial vision/planning of Reception 
Place hold on EIT-A Program calendars, write copy 
Initial invite Keynote speaker 
Confirm Contest/Marketing Plan 
Create Communication Plan 
Confirm Comm Plan (mtg 12/9) 
Develop list of all graphics/marketing materials 
Develop budget/approve 
Set up place to collect entries 
Write eCurrent article 

Andrea & Rhonda 
Andrea, Rhonda, 
Chris 
Rhonda, Andrea 
Chris/Heidi 
Andrea/Chris/Heidi 
Andrea 
 
 
 
Andrea/Jackie 

10 weeks before  
Jan 8-14, 2017 

Run digital screen announcements TUC/Rec Center/UC 
Blue Ash/UC Clermont (thru 01-22) 
Social Media campaigns 
eCurrents article run 

 
 

9 weeks before 
Jan 15-21, 2017 

Social Media campaigns  PIO, Andrea, Jeremy 
(GRUC) 

8 weeks before 
Jan 22-28, 2017 

eMail third contest announcement 
Social Media campaigns (Run through March 22) 
Contest CLOSED JANUARY 28th  

 

7 weeks before 
Jan 29-Feb 4, 2017 

Judges narrow down to 20 
Judges narrow down to top 10 

PIO 
EIT Advisory Panel 

6 weeks before 
Feb 5-11, 2017 

UC Community voting narrow to top 2 
Create Event (Reception) Plan 
Create marketing materials related to Reception 
(including Thank yous) 
Compile invite list 

 

5 weeks before 
Feb 12-18, 2017 

Top 2 submissions sent to Executive Sponsors/Steering 
Committee 
Send talking points to speakers 
Reserve food for Q&A sessions 

 

 



 
 

4 weeks before 
Feb 19-25, 2017 

Tabulate results/determine winner 
Send out Reception invite (email) 
Order prizes 
Print winner certificate(s) 

 

3 weeks before 
Feb 26-March 4, 
2017 

Finalize speaker list 
Finalize speaker talking points 
Touch base with assistants for responsibilities 

 

2 weeks before 
March 5-14, 2017 

Send out reminder email to invitees 
Advertise event (eCurrents, etc.) 

 

March 15-21, 2017  Finalize Guest list 
Finalize venue, food, etc. 
Last reminder to invitees 
Arrange Photographer 

 

March 22, 2017  Reception   

March 23, 2017+  Article follow-up on winner 
Thank you to attendees 
Thank you to speakers 

 

 

 

 



 
 

Appendix 
First Round – Name Submissions 
Survey - Submissions 

 

 



 
 

Email to Program Members - Submissions 
 

 

 



 
 

Email to Executive Sponsors - Submissions 
 

 
  

 




